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Travel Vlogs - General Information 
A video blog, usually shortened to vlog, is a form of blog for which the medium is 

video, and is a form of web television. Travel vlogs are part of the generic term 

“personal blogs“. These are online videos which record an individual to deliver 

information that they intend to introduce to people. For this reason, it is similar to a 

face to face interaction where the interlocutor is missing.  There are many different 

kinds of vlogs. Travel vlogs are focusing on certain places or journeys and therefore 

the vloggers often spend some time there to show some impressions and share their 

experiences. 

Investigation of Monologues 

Monologes are a factor of communication that reflect or inspire interaction. Hutchby 

and Wooffitt (1998) suggest that one could describe them as long uninterrupted 

stretches of talk. At this point it is important to note, that soliloquy and monologue 

cover very similar ground, but there are some differences between the two forms of 

communication. Soliloquy at its most basic level refers to the act of talking to oneself, 

it is not addressing another individual. Monologues belong to the category speech of 

distance which Mindt (2008) describes with the following points: no turn-taking, 

people talking to each other do not know each other, communication partners are not 

present, a set of topic, public and planned communication and low involvement of 

participants.  

YouTube 
YouTube is one of the most famous video hosting services worldwide. Censorship  

has occurred in many countries, though it is still possible to get access through VPN 

or proxy servers. According to Alexa Internet, a California-based company that 

provides commercial web traffic data and analytics, YouTube is the  second-most 

popular website as of 2016. Some of the media corporations like CBS, BBC, Vevo, 

and Hulu offer material on the platform because of the YouTube partnership program. 

Most of the content has been uploaded by individuals. If people have the right 

approach and an unique style, this powerful tool of internet can turn someone into a 

superstar overnight. It is a well-known fact that the biggest stars are using sponsored 

videos and advertising to make a living on the platform. In order to earn money, it is 

inevitable to join the YouTube partner program and the videos must fulfill the 

https://en.wikipedia.org/wiki/Web_traffic


minimum requirements. The content should be advertiser friendly, commercial rights 

for all audio and video material is necessary and following the  community guidelines 

are only some of the points to be aware of.  

Analysis of the Opening Sequences and Closing Sections of Video Blogs 

In order to attract the viewers, we can assume that openings in vlogs must fulfill 

different functions. First, the viewers can decide to stop watching the vlog at any time 

and, therefore, it is important to raise interest and induce viewers to watch the whole 

video. Labov and Fanshel (1977) use the concept of reportability to describe 

storytellers’ justifications for their narratives to prevent rejection from the interlocutors 

on the basis of being ordinary. Travel vloggers provide the viewers with a small 

forecast of what comes next and they are often teasing astonishing events. Second, 

a vlogger should show no signs of hesitation, nervousness or other struggle with 

producing a monologue on camera. Hence, a regular feature is the frequent cuts, 

which probably helped eliminate all features that might have rendered the vlog less 

fluent. Third, in travel vlogs it is recommended to interact with the audience. The 

viewer should feel the thrill and excitement, almost as if they would be on their own 

journey. Frobenius (2014) claims that vlogs include interactive elements such as 

questions, greetings, and terms of address, which are borrowed from dialogic genres 

or conventionalized monologues. 

Like openings, closings are structural elements that have to include certain elements.  

There is no major difference between those two sections, apart from the fact that in 

the end it is important to win over the viewers for future vlogs. Therefore, travel 

vloggers often share information about plans for the next vlog or they simply tell their 

audience what is going to happen. They use the comment section below the videos 

to interact with their viewers and from time to time it is even possible to be part of the 

decision making process.  

To sum it up, opening sequences, as well as closing sections, have to meet several 

criteria so that a vlogger can be successful. 
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